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manages this service through a 
database. 

Simply put, the presence of a 
marked material on the skin or 
clothing of a suspect, or on an 
assumed to be stolen item, leads 
Police to the rightful owner of a 
product which was stolen during a 
particular event, or provides 
evidence that a thief was in fact 
present at the scene of the crime. 
The process has never failed to 
secure a conviction when it has 
been used in evidence in court to 
support the case for the 
prosecutor. 

This remarkable success rate is 
achieved by introducing a unique 
chemical marker to batches of 
water that can be sprayed on 
those involved in a burglary or 
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Waterproof Authentication 
SmartWater launches Aqua.ID 
for Brand Protection 

‘Smart’ is a sobriquet that can be 
applied to any number of products 
now available on the market. Back 
in 1996 though the word ‘smart’ 
attached to ‘water’ perfectly 
described a product and a security 
process that assisted the Police to 
prosecute criminals involved in theft 
by ‘linking’ them to the crime.  

SmartWater can boast in excess of 
1 , 0 0 0  s uc c e s s f u l  c r i m in a l 
convictions where its product has 
provided irrefutable evidence of the 
rightful ownership of a product or by 
linking a suspect with a particular 
crime. It achieves this through the 
introduction of a unique forensic 
signature to each batch of material 
supplied to every customer and 

For Brand Protection applications Aqua.ID can be embedded into anything from computer 
components to cotton strands 


